*Press information for immediate release*
Science Museum Group creates new role for cross-site Northern venues team
Record-breaking year for business tourism leads to team expansion
The Science Museum Group (SMG) announces four new appointments within its commercial events
team working across Northern-based venues, the National Railway Museum (NRM) in York, National
Media Museum (NMeM) in Bradford and Museum of Science and Industry (MOSI) in Manchester.
SMG, which includes the Science Museum in London, recently welcomed Alan Cass into the newlycreated role of Event Sales Manager North. Cass brings more than 15 years events industry expertise
having worked for hotel chains Principal Hayley, IHG and Radisson as well as international luxury
lifestyle store, Harvey Nichols. While managing the in-house sales team, his role will also focus on the
pro-active growth of business across the Northern sites.
Cass is joined by Chris Hanley, formerly of Prego Events, who has taken on the role of Events
Manager North during maternity cover and will be heading up the operational side of the business
across the venues. Hanley’s numerous years of event management experience range from small
meetings to major global music festivals. Coralie Benton has joined as Sales Executive, having
graduated from Leeds Metropolitan University with a BA (Hons) in Events Management earlier this
year. Charlotte Scott will complete the new appointments, starting in early December as Operations
Executive and coming directly from 2.5 years employment with CGC Event Caterers Ltd.
The new team members join towards the end of an exciting year of development and success at the
Museums. During 2013 the NRM won ‘Conference Venue of the Year’ at Visit York’s Tourism Awards,
was ‘Highly Commended’ for Business Tourism at Welcome to Yorkshire’s White Rose Awards,
completed a £1.4 million transformation of its iconic Station Hall and refurbishment of its conference
centre. The NRM has achieved a massive 45% increase in profit for commercial events year-to-date,
while SMG as a whole is currently up 12% in profit against budgets.
Sam Owen, head of commercial events for the Science Museum Group, said: “We have seen
massive investment this year and the increased business indicates the success of this. We are very
proud to be recognised for our commitment to excellence in the business tourism sector, as the
revenue we generate has never been more valuable for the development and preservation of our
world-renowned Museums. There couldn’t be a better time to welcome my new team, who I know will
contribute hugely to this continued growth and success.”
- Ends For further information/pictures, please contact Alicia Earls – communications manager on
020 7942 4308
Notes to editors
About the Science Museum Group
The Science Museum Group attracts over five million visits a year and is comprised of the Science Museum in London, the
Museum of Science and Industry in Manchester, the National Railway Museum in York and Shildon, and the National Media
Museum in Bradford. Its world-class collections, in the fields of science, technology, engineering, medicine, design and
enterprise, transport and media are the most comprehensive and significant anywhere in the world.
The Group plays a vital role in helping to inspire the next generation of scientists and engineers, showcasing the best of
British research and providing accessible and inspiring exhibitions and event programmes for both adults and children.
The Science Museum Group is an executive non-departmental public body whose parent body is the Department of Culture
Media and Sport. www.sciencemuseum.org.uk/about_us/smg

